
Case Study

Customized Solutions for Optimized Results

MSN Search Equals Results
For Einstein Medical
Einstein Medical is changing the way
America buys health care utilizing the power
of the MSN® network of Internet services, specifically
MSN Search. The medical-referral company connects
patients to area specialists by running ads triggered by
specific keywords. The strategy has proven so success-
ful that Einstein Medical is enjoying tremendous growth
and has expanded its services to the legal arena.

Keywords Trigger Success
When users want to leave the search page, Einstein Medical’s keyword-triggered banners
give them a place to go. Einstein Medical has purchased several hundred keywords and
crafted a series of banners that correspond directly to the query. If users type eye surgery,
a general banner links them to eye doctors in their area. But if they type lasik eye surgery,
the banner links them to Einstein Medical’s association of LASIK surgeons.

“MSN has far surpassed the
performance of all the other

search engines.”
Ted Ricasa

Director of Marketing, Einstein Medical

Campaign Objectives

• Connect patients with physicians

• Recruit more doctors to the referral service

Campaign Elements

• Keyword Banners

• Keyword Featured Sites

“MSN gives us
confidence and it
gives our partners
confidence, too.”
David Evans PhD, MBA

President, COO,
Einstein Medical


